Media Kits

Your media kit is the first off-air impression the prospect gets of Public Radio, your station, you, your professionalism, and your competence.
Layout for Traditional Media Kit


Use a folder of some type with pockets inside to hold the papers

Make sure the station’s call letters, address, phone number and e-mail address are 

easy to find

Specific place for your business card

Color illustrations on front and back (if possible)

Suggested Content 




Optional Content

Demographics





Testimonials


Rates & Packages




List of your underwriters,


Copy Criteria





   with logos when possible

Coverage Map





Pictures of:


Program Schedule




-     successful events









-     successful events
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