Proposal Checklist
(  Cover Page
_____ Your station’s call letters/logo

_____ Contact name(s) and company name of person(s) receiving the proposal

_____ Date of proposal

_____ Sales person’s name, address, phone, fax, e-mail address

(  Second Page
_____ Recap of prospect’s/client’s marketing objective(s)

_____ Benefits of underwriting on your station

(  Third Page
_____ Proposed schedule detailing the number of announcements, days 

    
and times they will run

_____ Individual rates (optional)

_____ Any valued-added elements to the schedule (if applicable)

_____ Total investment of schedule

_____ Date through which proposal and rates are valid

_____ Invoicing information

_____ Requirement of signed agreement

(  Additional Page(s) as necessary

_____ Qualitative Research

_____ Quantitative Research

_____ Testimonial letters

If you do not have access to quantitative research data about your station (Scarborough, The Media Audit, Simmons Study) or qualitative data from Arbitron you may want to see what American Demographics magazine, or even the Census Bureau has that can be helpful.  
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