
[image: image1.wmf]
Station Slogan Goes Here

Station’s Mailing Address Goes Here

 Phone Number SYMBOL 158 \f "Wingdings" Fax Number
your e-mail address


WXYZ Drives Business To

Prospect’s Name

Prospect’s Name
“Prospect’s Slogan”
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Presented To:

Ms. Decision Maker

Prospect

Submitted By:

Your Name 





Date of Proposal
Marketing Objective

Prospect’s marketing plan is to (clearly state what they are trying to accomplish).  Prospect’s primary target is (indicate demographic group).

Here’s what (Prospect) will receive:

(
Targeted Market 

(Explain how their underwriting messages will help them reach their target market).

(
Highly Desirable Market

(Explain how the listening audience of your station is their target market).

(
High Time Spent Listening

Your message will be heard with frequency because WXYZ listeners are not radio “button-pushers.”  Your year-long schedule of announcements will create a real awareness of your services among our listeners.

(
Loyal Audience

(Mention how much your listeners donate to the station.  Mention how your listeners actually pay for the programming that they, quite honestly, could get for free.)    Listeners’ loyalty to WXYZ transfers to our 

underwriting sponsors.  You’ll actually hear from our listeners thanking 

you for supporting our station, and, importantly, they will support your 

business.
(
Commercial-Free Format
(Explain the uncluttered format of underwriting on public radio.  Mention how many announcements are on the air in an hour.)  

Your underwriting schedule will reach your target demographic of (insert the demographic they are trying to reach).  Strategic placement of your announcements, along with our high Time Spent Listening, will contribute to the frequency with which your message will be heard.

(Describe how many listeners the station has that match the prospect’s target demographic.  Then, if available, mention some statistical information that matches the prospect’s services to the station’s listening audience.)
(Insert Research Category)
(site your sources)*:

Give some research specifics to demonstrate the quality of the station’s audience in relation to the marketing goals of the prospect.
Two Questions: 

1)
(Ask a question that pertains to the marketing goals of the prospective client.  For example:  “How many of those Volvo buyers would you like in your showroom?”  or “How many of those European vacations would you like to book?” or “How many of those investors would you like to advise?”  or “How much of that income would you like to have saved or invested in your institution?”)
2)
How quickly will you begin marketing to the WGUC listeners?

*Data Sources:

(Be sure to site the specific sources of your data.  Be sure to include the date and categories, when appropriate.)
Prospective Client’s 52 Consecutive-week Schedule for Effectiveness

(Outline exactly what schedule of announcements your are suggesting they take advantage of, based on their needs and goals.)

Totals Per Week:
(Give them the total number of spots per week)

(Give them the total cost per week)

Total for 52 consecutive week campaign:

(Give them the total for the entire year)
Remember:

(Remind them of the benefit they could achieve from having access to your audience.  Example:  “18% of WXYZ’s listeners own Volvo automobiles.” or 

“15% of WYZY’s listeners will travel to Europe for their vacation.” or

“40% of public radio listeners utilize professional financial planners.”  or

“The aggregate income of WXYZ’s listeners is x.x billion dollars.”)
Two Questions:

1)
(Repeat the question you asked as number one on the previous page.)
2)
How quickly will you begin marketing to the WXYZ listeners?

Please Note:
This proposal is subject to avails. All rates and investment totals are net to WXYZ. This proposal is valid through (choose a date that is no more than 3 weeks in the future) at which times rates are subject to change. Invoicing is done on a monthly basis for previous month's run of announcements.  Underwriting content must meet FCC and station requirements. An underwriting agreement must be signed and returned ten (10) business days before the schedule can be trafficked and aired.


© DEI’s Virtual Sales Coach 2002
_1069157564.doc
[image: image1.png](wguc 90.9]]







Insert station logo
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Insert clip art that is appropriate for your prospect, if you like.  Otherwise, delete from cover page.
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